Food for thought:
Ty

America’s
restaurants
- are keeping

nutrition at
the center of
the plate.

We’re doing it by:

s/lncreasing the availability of fresh produce.
We've partnered with the Produce Marketing Association and the International Foodservice

Distributors Association to double the amount of produce in foodservice in the next 10 years.

~/Improving school meals.
We're a partner in the Chefs Move to School program, connecting chefs to schools to encourage
nutrition education and healthful eating.

~/Providing nutrition information to consumers.
We advocated for a new federal law requiring chain restaurants to provide comprehensive nutrition information and calories on
menus and menu boards in more than 250,000 locations nationwide.

~/Making it easy to find healthful choices.
The National Restaurant Association and HealthyDiningFinder.com helps parents find healthful
options at thousands of participating restaurants.

~/He|ping Kids Live Well.
In July, we launched the Kids LiveWell program, which offers parents menu options that meet U.S. dietary guidelines and puts the spotlight

on lean protein, fruits, vegetables and whole grains.

Support America’s Restaurants.

America Works Here™
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Learn more at Restaurant.org/KidsLiveWell



