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2014 Restaurant Industry Forecast

riven by a stronger economy and In inflation-adjusted terms, industry sales restaurant workforce continued to grow at a
D historically high levels of pent-up are projected to increase 1.2 percent in 2014. robust rate in 2013, keeping the industry
demand among consumers, restau-  Although 2014 will represent the fifth consecu-among the economy’s leaders in job creation.
rant-industry sales are expected to hit a recordtive year of real growth in restaurant sales, theEating-and-drinking places are projected to add
high in 2014. According to the National gains remain below what would be expected jobs at a 2.8 percent rate in 2014, which will
Restaurant Association’s Restaurant Industry during a normal post-recession period. represent the 15th consecutive year in which
Forecasteport, restaurant-and-foodservice In 2014, the restaurant industry will employ industry job growth outpaced the overall
sales are projected to total $683.4 billion in  13.5 million individuals and remain the nation'seconomy.
2014, up 3.6 percent from 2013. second-largest private sector employer. The

SALES & ECONOMIC FORECAST

Restaurant Industry Sales
(In Billions of Current Dollars)
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Adding It All Up: $683.4 billion ~ Restaurant Industrys
Projected restaurant industry sales in 2014 Share of the Food Dollar

Commercial Restaurant Services $624.3 billion

P Eating Places*: $455.9 billion —
» Bars and Taverns: $20.0 bilion————————

» Managed Services: $471 billion

» Lodging Places: $34.8 billion —

P Retail, Vending, Recreation, Mobile: $66.4 billion ———

Noncommercial Restaurant Services FFs{oror o1l [Te1p}

*Eating places include tableservice restaurants
and quickservice restaurants, cafeterias and

buffets, social caterers, and snack and Military Restaurant Services $2.5 billion
nonalcoholic beverage bars.




WORKFORCE

OUTLOOK &
TRENDS

Restaurant Operators
Plan to Focus More on
Recruiting and Retaining
Employees

46% 47%

B Devote More Resources in 2014
M Devote Fewer Resources in 2014

Source: National Restaurant Association,
Restaurant Trends Survey, 2013

Fastest Restaurant
Job Growth

Projected growth in restaurant-
and-foodservice jobs, 2014 to 2024

1 Arizona 15.6%
2 Texas 15.3%
3  Florida 15.0%
4 Nevada 14.7%
5 Georgia 14.4%
6 North Carolina 14.0%
7 Alaska 14.0%
8 Alabama 13.9%
9 Utah 13.4%
10 Arkansas 13.3%
11 Colorado 13.3%
12 Delaware 13.0%

Source: National Restaurant Association

TABLESERVICE TRENDS

Tableservice Restaurant Segment Sales Growth

3.5%

2.6%
2.3%

0.1% 0.2%

B Nominal Sales Growth M Real (Inflation-adjusted) Sales Growth

Source: National Restaurant Association; *projected

Tableservice Operators’ Outlook for Sales and Profitability in 2014
Tableservice Sales in 2014 Tableservice Profitability in 2014

66%

55% 52% 51%

43%
37%. 38%. 2

33%

7% 8% 10%

B Better Than 2013 MW About the Same as 2013 Down From 2013

Source: National Restaurant Association, Restaurant Trends Survey, 2013

Tableservice Operators Expect Legislative & Regulatory
Issues to Pose Challenges in 2014

Top challenges expected by tableservice operators in 2014

Family Casual Fine

Dining Dining Dining
Health Care Reform 25% 22% 16%
The Economy 10% M% 24%
Government 21% 8% 6%
Building & Maintaining Sales Volume 9% 14% 7%
Food Costs 7% 8% 10%
Recruiting & Retaining Employees 6% 10% 6%
Competition 5% 8% 7%
Minimum Wage Increase 9% 3% 7%
Labor Costs 4% 6% 1%
Profitability 2% 4% 3%

Source: National Restaurant Association, Restaurant Trends Survey, 2013



LIMITED-SERVICE TRENDS

Projected 2014 Limited-Service Sales Growth Limited-Service

s0% Operators Expect
Legislative & Regulatory
Issues to Pose Challenges
in 2014

Top challenges expected by limited-
service operators in 2014

Fast
Quickservice Casual

Health Care Reform 42% 9%
) ) ) The Economy 17% 14%
B Nominal Sales Growth M Real (Inflation-adjusted) Sales Growth Government 8% 16%

Source: National Restaurant Association

Building & Maintaining

Sales Volume 5% 18%
Recruiting & Retaining
Limited-Service Operators’ Outlook for Sales and Profitability in 2014 Employees 6% 14%
Limited-Service Sales in 2014 Limited-Service Profitability in 2014 Food Costs 2% 2%
50% Labor Costs 6% 5%
Minimum Wage
Increase 5% 4%
Competition 0% 5%
Profitability 5% 0%

Source: National Restaurant Association, Restaurant
Trends Survey, 2013

H Better Than 2013 W About the Same as 2013 Down From 2013

Source: National Restaurant Association, Restaurant Trends Survey, 2013

TECHNOLOGY TRENDS

Smart(phone) Restaurant Activities

All Age Age Age Age Age

adults 18-34 35-44 45-54 55-64 65+
Look up locations or directions 67% 88% 78% 63% 60% 31% 80%
Order takeout or delivery 52% 74% 62% 45% 39% 20% 67%
Use rewards or special deals 50% 70% 58% 47% 38% 21% 65%
Make a reservation 46% 59% 60% 38% 40% 22% 56%
Look up nutrition information 42% 55% 46% 38% 35% 23% 54%
Pay for your meal 24% 43% 22% 16% 16% 9% 32%

Source: National Restaurant Association, Technology Innovations Consumer Survey, 2013



TECHNOLOGY TRENDS Continued

Restaurants Are Investing in Technology

Family Casual Fine Quick-

dining dining dining service
Customer-facing technology 41% 50% 51% 43% 57%
Front-of-the-house technology 28% 35% 23% 39% 47%
Back-of-the-house technology 24% 30% 19% 33% 38%

Source: National Restaurant Association, Restaurant Trends Survey, 2013

Restaurants are Socially Active

67%
..58%..59%

40%
................ 36% -~ 35%- ;- mam- -+

19% 16%.

"""" 13% i | [ 6% 6% 1%

M Family dining M Casual dining M Fine dining Quickservice M Fast Casual

Source: National Restaurant Association, Restaurant Trends Survey, 2013

FOOD & MENU TRENDS

TOP 5 Consumers Go Local
2014 MENU TRENDS

TABLESERVICE

1 Locally sourced meat 91%
and seafood e QO aneennareeas FBYgeeeeeeean

2 Locally grown produce 50%

3 Environmental
sustainability

4 Healthful kids’ meals

5 Gluten-free cuisine Source: National Restaurant Association, Restaurant Trends Survey, 2013

Source: National Restaurant
Association, What’s Hot in 2014
chef survey

Nutrition Makes a Difference

All
Adults

More healthy options available
compared to two years ago 81% 79% 84%

More likely to visit a restaurant
that offers healthy options 72% 67% 76%

LIMITED-SERVICE

1 Gluten-free items
2 Healthful kids’ meals
3 Spicy items

4 Fruit/vegetable sides in
kids’ meals

5 Locally sourced

produce Source: National Restaurant Association, National Household Survey,

Source: National Restaurant 2013

Association, Restaurant Trends
Survey, 2013

For details on member benefits
and how to access the NRA’s
2014 Restaurant Industry
Forecast report, visit
Restaurant.org/Forecast.

Founded in 1919, the National
Restaurant Association is the
leading business association for
the restaurant industry. Together
with the National Restaurant
Association Educational Founda-
tion, our goal is to lead America’s
restaurant industry into a new era
of prosperity, prominence, and par-
ticipation, enhancing the quality of
life for all we serve. For additional
restaurant industry research beyond
the scope of this report, visit
Restaurant.org/Research.




